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RETHINKING BUSINESS

FUELLING SOCIAL ENTREPRENEURSHIP

HE Malaysian Global Inno-
vatipn-and Creativiry Cen-

tre (MaGIC) has announced
recently that individuals,
corporate or business donors could
receive taxincentives upto 10 percent
of their ageregate income for cash
~contributions made between Aug 1
thisyearand fuly31 nextyear bycon-
tributing towards social enterprises’
crowdfunding activitiesthat address
social and environmental challenges.

Social enterprise is still new to
Malaysians that tosome people, the
Terms “charities” or “welfare asso-
clations” will popup in their mind
if they were to be asked about social
enterprises.

While the social wellbeing ofa clti-
zen of a cnum-ryzsmemspam‘ibllxw
of the government, social entrepre-
neursare helping tofillinthe gapshby

_ undertakingthe effortinensuringthe
social wellbei ngnfthepeapcle andthe
~ protection of the environment.
~ Alotofusknowabout the great ser-
vicethatisdone by thecharities, wel-
fare organisations and NGOs in alle-
viating the suffering of the margin-
alised and mitigating destruction to
the environment. These entities are,
mostly, non-profit organisations and
filltheir coffers by donations from the
public, contributions from benevolent
parties and perhaps grants from the
government,

Social enterprises have the same
noble goals as these organisations
while operating as bona fide busi-
nesses. Promising social enterprises
that can sustain and grow, like other
profitablebusinesses, requires sound
business models to ensure the sus-
tainability of theirendeavours.

Profit-making is just one of the
main components. For social enter-
prises, their ventures are tailored to

thecausesthat they champion. Ifand
when they make their profit, a large
chunk of it would be ploughed back
as their business capital investment.

This is where the social enter-
prises differ from other traditional
businesses in the capitalist sysrem.
The corporate social résponsibil-
ity (CSR) programmes that many
companies carry on have thelr costs
deducted from corporate tax. CSR is
also sometimes used as a marketing
tool to make their products orservices
more visible:

The raison d'etre for these com-

_ panies are still maximising profit for

theirinvestors: Nevertheless, we do
net discount those companies that
are earnestly embracing the “Triple
Bottom Line” approach towards sus-
tainability by taking into dccount
theirimpactonthe people, the planet
and the profit. ; y

Like many new ventures, social
enterprises have their issues. The
main Iscapital investments. As many
socialenterpriseventuresare relative-
ly novel in the products and services
thatthey offer, potentialinvestments
are quite challenging to obtain.

In the initial inception of the ven-
tures, social entrepreneurs might

need grants and contributions; this
is whiere the boost is needed. Crowd-
fundingisa method that many social
entrepreneurs like to choose. With
many platforms online, the crowd-
Fundmg piteh is made easier for the
entreprenenrswhoare usually young
and full ofideas.

Havingalarge number of slccess-
ful and thriving social enterprises
would be a win-win situation for
the government. Social entrepreneir-
ship can be a new source of wealth to
create a more prosperous Malaysia
aswellasa tool tobe used to help us
achieve the 17 Sustainable Develop-
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ment Goals (SDGs).

Agood infrastruchure in terms of
ease of granting funding and impact-
ful training invariousskilisets forthe
entrepreneursaswellascreating mul-
tiple platforms to support the accel-
erated growth of social enterprise
development is 8 requisite. It is akin
to giving a fishing rod and a nettoa
mansohis family and society caneat
foralifetime,
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